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Current landscape

8-6-2017 Value creation

 Increasing focus on long term valuecreation in business 

strategies

 More appetite and support from CEOs

 More attention in corporate governance codes

 More attention in risk management

 Slow appetite for the changing role of the CFO

 Better connection management reporting and external 

reporting

 Increasing quantification of the societal impact
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Mission aimed at value creation

8-6-2017 Value creation

Improve the quality of people’s lives through technology-

enabled meaningful innovations – as co-creator and 

strategic partner for the Philips businesses and 

complementary open innovation ecosystem participants.

Bright Science. Brighter Living™

To make sustainable living commonplace. We believe this 

is the best long-term way for our business to grow.
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Where are investors? 
EY investor survey 2017
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EY investor survey 2017 cont’d
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Information gaps that need to be resolved
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Thank you

Value creation8-6-2017


