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First method worldwide
to measure social and
environmental costs in
value chain

First method worldwide
to make an Integrated
Profit and Loss account

Contributions to
global standards and
open source methods
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NATURAL
CAPITAL
COALITION

LAND GOVERNANCE

MULTI STAKEHOLDER DIALOOG

Principles for Impact
Measurement and
Valuation

2017: Open source
version v2

Natural Capital Protocol
Part of
developing NCP

consortium

Protocol for fair compensation in
land tenure changes
Phase 1 Completed
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‘ ‘ Yet only when “the economic and
social costs of using up shared
environmental resources are

Externalities

matter ‘ ‘ It f;;llnn;)lf bel aé)put:}lettlng prices recognized with transparency and
o ll.n.c uding those , , fully borne by those who incur
‘ ‘ . _ externalities them, not by other peoples or
There is a myth that climate future generations”, can those
change action will cost heavily. actions be considered ethical.
But I am telling you inaction will Christine Lagarde (2014) , ,
cost much, much more. , o
IMF Managing director

Ban Ki-moon (2014)

Former secretary-General United Nations Pope Francis (2015)

Enciclico Laudato Si




TP approach:

Integrated
Profit & Loss
building on
shared
principles
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Six capitals (IIRC)

Capital Examples

£ Financial Profits, salaries, taxes

[ ]
ﬂ Social

Health, job satisfaction, labor productivity
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Cases
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AkzoNobel

Monetized impact across the whole value chain (indicative’)

aLLtiander

[ { = A— T 2 Caleulate costs of each impact to society

| Measure the environmental ",
impacts of producing LEAB  *,*
and conventional asphalt

Energy saving
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True value (€/kg OatWell®)

OatWel® Avoided wheat  Avoided food Effects decreased
production production production  cholesterol levels Sum

€1,200 L A it - =,
£1,000 -
€800 Y
€600 .
€400 .
o . o :
€@ - — _— -
Lo . .
==
Upstream Our operations Energy supply Downstream Total value chain Rs
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' i yele Contribution
rease tolife .
satisfaction 1}
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€O, impact of Schiphol
D s M (EUR millior) ‘ l p o
Totals Carbon compensation Schiphol g
Amsterdam Airport
M oirect Offfsets passengers Schiphol

W ndirect Prevented emissions

Total posit

impact

Flights. I

Passenger transport to airport

Emissions from other companies at Schiphol

Emissions from own activities
“Total negative impact

-260

Well-being directly attributable to holiday travel

Total impact (in EUR million)

Going on holdays 260
Visiting friends/family

Total 325

Source: BAM Annual Report 2014
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Case:
Alliander
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Withdrawals from capital stock

Raised capital, received a5
repayments and interest Ak

Contributions from third parties
Recelpts from participating interests
Income from re-parcelling

Financial costs - business customers

Financial costs - households €1023

Additions to capital stock

£3C1 Increase in cash reserves

Dividends, repayments and interest

Payments to employees

Payments to suppliers

Walue of goods purchased
by business customers 2

Economic change in value of
traditional assets (internal) -
Value of goods purchased _
for gas transmission €700
Value of goods purchased 1546
for electricity trar ion €1546

Manuf;

Digital safety: prevention of
cybercrime and hacking

- External change in value of assets
Value of energy transmission
- business customers

Contribution of gas transmission
to well-being of consumers

£2.400 Contribution of electricity transmission

to well-being of consumers

No categories quantified

' Change in value of intangible assets
. More and better data

. Technological development

Development of new market models
and open platforms

Usage of scarce materials .

Soil, air and water pollution .

Waste -

Impact on ecosystems and biodiversity -
Climate change due to CO; emissions
Usage of scarce energy sources -

. Recycling

- Future CO; saving due to less energy usage by customers

- Future CO; saving due to facilitation

of cleaner energy - households

- Future CO; saving due o facilitation
of cleaner energy - businesses

Digital security: privacy violations .

- Improvement of Alliander's reputation

Contribution to improved institutions
and regulations

- Contribution to social cohesion in communities

- Contribution to social cohesion in the Netherlands.

Safety incidents in personal surroundings .

Occupational diseases and
accidents of employees (safety)

Economic value of labour _

- Welkbeing effects of having work

- Development of employees

Source: Alliander Annual Report 2016
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Questions for
this session

How do we integrate current tools to advocate together?
e (Case-by-case transparency
e Joint platforms (WBSCD, GRI, IIRC, NCC)

e Cooperation with government

How do we incentivise sustainability uptake in capital and financial
markets?

* True pricing
e Carrots and sticks with respect to externalities in debt lending

* Educate experts to include externalities into equity valuation
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Thank you

True Price Office
Condensatorweg 54
1014 AX Amsterdam
The Netherlands

trueprice.org

facebook.com/trueprice.org
twitter.com/true_price
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