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A bite-sized introduction
to an equitable and
sustainable economy
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A FewNotes:

A Theslides and speaking notgem this webinar will
be made available to you after the sesdiotay

You will also receive a link to a webinar recording

A

A During the presentation, we will keep all participants
on mute to avoid backgroundoise

A

Following the presentation, we will have an
opportunity for discussion. You can participate by:

A raising your hand, using the hand button on your control
panel, OR

A you can type a question or comment into the chat box at
the bottom of your control panel.
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Sara Saltee Riane Eisler

Director, President,
Leadership and Learning Programs ~ Center for Partnership Studies
Center for Partnership Studies and Author,The Real Wealth

sarasaltee@gmail.com of Nations

center@partnershipway.org
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Women are l
nearly two-thirds
-~ of minimum-
wage workers,
k. and a vast

# majority of these
workers receive
no paid sick

i days.

;

. Not one.
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Leadership & Learning
Programs

Training leaders in the
Caring Economy &
Partnership movements

3

Coalition-Building

Organizational
Partnerships
Social media outreach

BUILDING MOMENTUM WITH

OUR PARTNERS




1. MAKING SENSE OF
CARING + ECONOMY




care = prosperity



What things in youlife bring
you most fulfillmenthappiness,

and welbeing?

Use your chat box to share your top 3 things



what I1s wealth?

material social natural




