BRANDZ" Top 100 Most Valuable Global Brands 2013

Category Brand

1 Technology kS

2 Technology GO gle

3 Technology

4 Fast Food

5 Soft Drinks @%

6 Telecoms g’atat

7 Technoogy . Microsoft

8 Tobacco m

o coatcd  VISA

10 Telecoms

11 Conglomerate @

12 Telecoms %

13 Regional Banks E

— amazoncom

15 Logistics @

168 Regional Banks ._-?}"

17 Telecoms m:w

18 Retail Walmart s

19 Technology AP

20 Credit Card @4

21 Technology  Tencent B

22 Regional Banks __!g,g, China Construction Bank

— o)

25 Global Banks HSBC <<»
] o o e st f o o o s o & s o 1

Brand value
2013 5M

185,071

113,669

112,536

90,256

78,415

75,507

60,814

69.383

56,060

55,368

55,357

53,004

47,748

45,727

42,747

41,115

39712

36,220

34,385

27.821

27,273

26,859

24 497

24,015

23,970

Brand
contribution

4

Brand value % change Rank
2013 vs 2012 change
1% 0
5% 1
-3% -1
-5% i)
6% 1
10% 2
-8% -2
-6% -1
46% [
18% 0
21% (1]
8% -3
20% 1
34% 4
15% 1
1% -3
-8% -5
5% -1
34% 3
34% ]
52% 16
10% 2
12% 5
-2% -1
24% 3
& MillwardBrow

27

28

29

a

37

39

42

43

A4

45

46

A7

48

48

50

Category

Entertainment

Telecoms

Credit Card

Luxury

Tachnology

Technology

Baby Care

Technology

Beer

Apparel

Technology

Regional Banks

Regional Banks

Oil & Gas

Luxury

Retail

Personal Care

Cars

Fast Food

Personal Care

Regional Banks

Retail

Prinsuneg
=

Bai.&'ﬁi
=
ZARA

ORACLE’
o I 4 7

AGRICULTVIAL BARK (8 (A

B
Ex¢onMobil

Foral]
!it_f'.'MEE

&

ol

LOREAL

ebay

Regional Banks

Oil & Gas

Personal Care

ol demia ’

o

The Birund Vishue of Coca-Coln ncludes Lights, Dwts and Zero
The Brand Viskie of Budwasser rchuces fud Light

Brand value
2013 5M

23813

23,893

23514

22,7118

21,404

21.261

20,594

20297

20167

20,039

19,875

19.968

19,229

19,129

18,488

17.871

17,952

17.892

17.823

17.781

17,749

17,745

17,678

17.250

Brand
contribution

Brand value %
change 2013 vs 2012

40%

-11%

16%

-12%

51%

13%

=16%

28%

1%

12%

16%

3%

0%

43%

30%

11%

5%

~6%

15%

Rank
change

17



BRANDZ" Top 100 Most Valuable Global Brands 2013

51

52

&1

62

70

7

72

73

74

75

Category

Fast Food

Regional Banks

Technology

Technology

Ratail

Apparel

Insurance

Regional Banks

Regional Banks

Telecoms

Technology

Logistics

Regional Banks

Global Banks

0il & Gas

Telecoms

Oil & Gas

Luxury

Apparel

Regional Banks

Cars

Technology

Alcohol

Retail

Soft Drinks

o A
[- T )

@‘fiﬂ-i&ﬁ

PASK OF CHINA

” ICICI Bank

[Ebank
citi
& Petioching

&/ mowistar

&) SBERBANK

SIEMENS

=

e —
I"..I

@ cersi

Viakaaborn nchade dats Sorm BrandZ™, Katar Woridpanal, Kartsr Petad and

the nfh

ooy
sarmings, on a scaie of 150 6 (5 hghasty

Brand value
2013 5M

16,681

16,565

16,503

16,362

16,303

15817

15,279

14,236

14,196

13,828

13,757

13732

13,716

13,386

13,380

13,336

13127

12,735

12,732

12,655

12,401

12,331

12,193

12,040

12,028

Brand
contribution

4

Brand value % change Rank
2013 vs 2012
12% 1
MNew New
2% -8
-29% -28
-0% -19
-3% -12
5% -4
10% 3
12% 4
-10% -10
-12% -12
17% 8
19% g9
aT% 18
1% 3
-22% -25
-6% -1
48% MNew
-6% -1
19% 4
-2% -6
16% 1
3% -4
31% 15
-5% -8
L] Millwardgrow

76

v

8

a5

a7

98

@9

100

Category

Retail

Technology

Telecoms

Retail

Global Banks

Telecoms

Soft Drinks

Insurance

Regional Banks

Cars

Global Banks

Regional Banks

Telecoms

Telecoms

Fast Food

Technology

Global Banks

Telecoms

Luxury

Global Banks

Oil & Gas

Logistics

Retail

Cars

Brand

@

E—

alnaln
cisco

]

O

B
Wooworths (53)
CHASEO
[ e |

-~
Red Bull’

PEEE
PING AN

-1

Santinbank
="
Standard &g

Chartered

WBF | 2S5 frs mane
2

docomo

&

YaHoO!
J.PMorgan

BTE
PRADA

=
=77/
..
)

The 2013 Brand Vakas of Guces has been restated & 95,602

‘The Brand Viue of Pepsl includes Dty

The Brand Viskar of Fiect Bul nckases sugar-fws and Cola

Brand value
2013 5M

11,879

11816

11.520

11,448

11,038

10,836

10,633

10,558

10,558

10,396

10,186

10,160

10,070

10,054

10,028

9,953

9,826

9,668

9.531

9,454

9,232

9,036

8,940

8,885

8,790

Brand
contribution

Brand value % change
2013 vs 2012

13%

-11%

1%

23%

New

25%

11%

6%

4%

8%

3%

-13%

-37%

12%

B63%

8%

5%

18%

3%

Rank

-3

-6



	2013_BrandZ_Top100_Chart_PAGE1
	2013_BrandZ_Top100_Chart_PAGE2

